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ARTIST’S CONCEPTUAL RENDERING

THE LOFTY BRAND FILLS A 
MUCH-NEEDED VOID IN THE 
LUXURY RESIDENTIAL MARKET. 
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OWN THE 
ELEVATED 
EXPERIENCE OF 
A LUXURY STAY 
WITH ALL THE 
COMFORTS 
OF HOME
LOFTY EXPECTATIONS.
LOFTY EXPERIENCES.
LIVE IN LUXURY, 
LIKE A LOCAL.

OWN. LIVE. SHARE.



INCOMPARABLE 
LUXURIES.
IMMEASURABLE 
EXPERIENCES.
INVALUABLE RENTAL 
FLEXIBILITY.
MIAMI’S FIRST LUXURY BUILDING PURPOSEFULLY 
DESIGNED, BUILT, AND LICENSED FOR LUXURY 
9:'?9�	�=/:.5;:�8+4:'2�8+9:8/):/549�

ARTIST’S CONCEPTUAL RENDERING



BRICKELL WATERFRONT, 
MIAMI’S MOST DESIRABLE 
URBAN ADDRESS



DIVE INTO 
WATERFRONT 
LIFE
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WATERFRONT 
DINING
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THE MOST SOUGHT AFTER  
URBAN ADDRESS IN THE CITY.
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MAP IS ARTIST’S CONCEPT



BRICKELL.  
THE ULTIMATE 
DESTINATION.

ENDLESS 
SHOPPING

 WORLD-CLASS 
DINING

FINANCIAL 
& BANKING 
EPICENTER

COSMOPOLITAN 
WATERFRONT



SAVOR  & 
CELEBRATE 
EVERY 
MOMENT
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CIPRIANI LE PETITE MAISON

KOMODO ZUMA



BRICKELL MEANS FLAVOR

KO���7;/4:5�2'�.;+22'�  
URUGUAYAN CUISINE

16.  MARABU BRICKELL  
CUBAN CUISINE

17.  CAPITAL GRILLE  
STEAKHOUSE

18.  FLEMINGS’S  
PRIME STEAKHOUSE & WINE BAR

19.  TRULUCK’S  
SEAFOOD RESTAURANT

20.  EST.33  
THAI CRAFT BREWERY & KITCHEN

21.  EDGE STEAK & BAR  
,'83	:5	:'(2+�:+'1.5;9+

22.  TOSCANA DIVINO 
ITALIAN RESTAURANT

23.  PM RESTAURANT  
ARGENTINE FISH & STEAKHOUSE

24.  MARION  
4+=	'3+8/)'4�'9/'4�,;9/54

LO���+2)/+25 
LATIN AMERICAN RESTAURANT

26.  GRAZIANO’S 
ARGENTINIAN RESTAURANT

27.  AMERICAN SOCIAL 
SPORTS BAR

28.  CAJUN BOIL 
SEAFOOD RESTAURANT

29.  107 TASTE 
ASIAN RESTAURANT

30.  JAMON IBERICO 
PATA NEGRA 
SPANISH RESTAURANT

31.  CASA FLORIDA 
COCKTAIL BAR

4-STAR DINING

32.  CASA TUA CUCINA  
ITALIAN CASUAL

33.  NORTH ITALIA  
ITALIAN CUISINE

34  RIVER OYSTER BAR  
SEAFOOD RESTAURANT

MO���(�(/9:85�G�('1+8?� 
BREAKFAST / LUNCH

36.  PUBBELLY SUSHI  
JAPANESE CUISINE

37.  MISTER 01  
PIZZERIA

38.  COYO TACO  
MEXICAN RESTAURANT

39.  JOE & THE JUICE  
JUICE AND SANDWICH BAR

40.  DR SMOOD  
.+'2:.?�'22	58-'4/)�+':9

41.  ROSETTA BAKERY  
BAKERY AND COFFEE SHOP

42.  TACOLOGY  
TACO PLACE

43.  BABY JANE  
ARTFUL COCKTAILS & ELEVATED BAR FAIR

44.  TOASTED  
BAGELRY & DELI

NO���?;@;�  
FROZEN YOGURT & CRÊPES

46.  PERRICONE’S  
MARKETPLACE & CAFE

47.  TUTTO PIZZA  
PIZZERIA

48.  P.F. CHANG’S  
CHINESE RESTAURANT

CASUAL DINING

1.    LOFTY RIVERFRONT  

2.   KOMODO  
ASIAN CUISINE

3.   HUTONG MIAMI  
NORTHERN CHINESE CUISINE

4.   LA MAR BY GASTON ACURIO  
'9/'4	6+8;</'4�,;9/54

O����263�3/'3/�  
FRENCH CUISINE

6.   SEXY FISH  
ASIAN CUISINE

7.   OSAKA MIAMI  
ASIAN  / SOUTH AMERICAN CUISINE

8.   CANTINA LA VEINTE  
MEXICAN CUISINE

9.   CIPRIANI  
ITALIAN CUISINE

10.  IL GABBIANO  
ITALIAN CUISINE

11.   ZUMA MIAMI  
JAPANESE CUISINE

12.  NOVIKOV MIAMI  
ASIAN FUSION CUISINE

KM���4;98	+:�  
STEAKHOUSE

14.  NAOE  
JPANESE CUISINE

5-STAR DINING

+ MANY, MANY MORE
MAP IS ARTIST’S CONCEPT
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THE 
FINANCIAL 
CENTER  
OF THE 
SOUTH



BRICKELL MEANS BUSINESS

OTHER COMPANIES WITHIN 
A SHORT DISTANCE:

1.    GOLDMAN SACHS
2.   BLACKSTONE
3.   MICROSOFT
4.   601 BRICKELL AVENUE
O����')1+83'4�226
6.   830 BRICKELL PLAZA
7.    J.P. MORGAN PRIVATE BANK
8.   DELOITTE CONSULTING
9.   GREENBERG TRAURIG
10.   FACEBOOK
11.   SIMFORM
12.  BLUE CLOUD SOFTWARE TECHNOLOGY
KM���)/47�:+).4525-/+9
14.  POWERED LABS
KO���6'81�85'*�:+).4525-/+9
KP����95,:(52:�/4)��G�'669:+8
KQ���:+).	*+<+2563+4:9�/4)�
18.   MERTHIN TECHNOLOGIRS 

IBERIABANK 
TD BANK

19.  NYBBLE GROUP
20.  YV TECHNOLOGIES
21.  CORESYSTEMS SOFTEARE USA INC.
22. INFOTECHSOFT INC.
23. DINOCLOUD
24. AFFORDABLE EMAIL
LO���=+229�,'8-5
26.  SANTANDER BANK

27.  WHITEOWL
28. FIRSBANK
29. MODERN BANK
30. APOLLO BANK
31   STANDARD CHARTERED BANK
32. BB&T
33. BANK UNITED

PIPE
UPSTREAM
SOFTBANK
MARATHON ASSET MANAGEMENT
HIDDEN LAKE ASSET MANAGEMENT
CITADEL
BALYASNY ASSET MANAGEMENT
BLUECREST CAPITAL MANAGEMENT
THOMA BRAVO
PALM DRIVE CAPITAL
SHIFTPIXY
ADI DASSLER INTERNATIONAL FAMILY OFFICE
XBTO GROUP
POINT72 ASSET MANAGEMENT
BANESCO
BLOCKCHAIN.COM
ETORO
LEGEND ADVANCE FUNDING
MATRIX RENEWABLES

TECH COMPANIES, FINANCIAL SERVICES, CONSULTING & ATTORNEYS

MAP IS ARTIST’S CONCEPT
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BRICKELL  
ECONOMIC  
DRIVERS

LOCAL NEIGHBORHOOD

CONDO MARKET OVERVIEW

STRONG CONSUMER DEMOGRAPHIC

RETAIL MARKET OVERVIEW
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SALES DATA GREATER MIAMI AREA

BRICKELL & DOWNTOWN

ANNUAL VISITS TO 
BRICKELL CITY CENTER

ANNUAL VISITS TO  
MARY BRICKELL VILLAGE
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OVER

40%
OVER

99 72 75
WALK 

SCORE TRANSIT 
SCORE

BIKE 
SCORE

1 OUT OF 
EVERY 3  
SALES ARE  
IN BRICKELL  
FOR CONDOS34%

17%

6%

16%

16%

4%

BRICKELL

FORT LAUDERDALE

COCONUT GROVE

AVENTURA

THE BEACHES

DOWNTOWN MIAMI

EDGEWATER 6%

12,000 35
BUSINESSES MEDIAM AGE

$113,000
HOUSEHOLD INCOME



OFFICE MARKET OVERVIEW

INTELLECTUAL CAPITAL MOVES (CEO’S)

BIG BUSINESS 
MOVING TO 
MIAMI

POPULATION GROWTH

MARKET OVERVIEW
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NEW RESIDENTS BY STATE

KEITH 
RABOIS 

ALEX 
TAUB

DAVID 
BLUMBERG

ALEXANDRA 
WILKIS 
WILSON

JON 
ORINGER

SHERVIN 
PISHEVAR

HARRY 
HURST

FOUNDERS FUND

UPSTREAM BLUMBERG 
CAPITAL

-2'397;'*�
AND FITZ

SHUTTERSTOCK HYPERLOOP ONE PIPE

21.7
MILLION
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HOTEL MARKET OVERVIEW

80%
OCCUPANCY RATE OVER

IN 2020

MIAMI, FLORIDA

#2 #3
ADR AIRPORT (MIA)

In the Nation  
in June 2020

In the US for  
International Passengers

#1
PORT

Miami’s World Cruise 
Port Ranking

#1 #8
STARTUP LOCATION MOST POPULOUS

Best Place for Startup 
Activity in the U.S.

Most Populous Metro 
Area in the U.S.



STROLL TO 
WORLD-CLASS 
SHOPPING
:���� ��� 3���D�� "���� � !���� ������ +$������
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BRICKELL CITY CENTER
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5,400,000 SQFT  |  105 Shops



DEMAND FOR 
LUXURY SHORT 
TERM RENTALS

AIRBNB’S REVENUE, PROFITS SOAR AS 
“WORK FROM ANYWHERE” DEEPENS
- THE REAL DEAL

THE MIAMI TIMES:

IPROPERTYMANAGEMENT.COM:

3���� 9��� � :����8�� �� '� �"� %� �%�3��� � ����� ��
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AIRDNA:
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1 IN 4 AMERICANS
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71% OF TRAVELERS WITH CHILDREN

71% 9��������� ���������� ������#�������#��������������
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GLOBAL SHORT-TERM RENTAL SALES
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DOWNTOWN

CORAL WAY

WYNWOOD

LITTLE HAITI

UPPER EASTSIDE

NORTH COCONUT

GROVE FLAGAMI

LITTLE HAVANA

WEST FLAGLER

ALLAPATTAH

SOUTH COCONUT GROVE

OVERTOWN

GUEST ARRIVALS MEDIAN NIGHTLY PRICE AVERAGE TRIP LENGTH



FREEDOM  
IS YOURS.
ANYTIME, 
ANYWHERE.



CONCIERGE

BUTLER SERVICE

BESPOKE PRIVATE AMENITIES

PRIVATE RESIDENT ONLY ROOFTOP

RESIDENT PORTAL

O	9:'8�=':+8,854:�8+9:';8'4:

PRIVATE MARINA AND DOCKS

CURATED 
AMENITIES  
FOR THE ART 
OF LIVING WELL



DINING RESERVATIONS

ROOM SERVICE

WELLNESS CENTER CLASS BOOKINGS

HOUSE CAR

VALET SERVICE

SPA AND BEAUTY TREATMENTS

PACKAGE DELIVERY SERVICE

INTUITIVELY 
RESPONSIVE 
BESPOKE 
SERVICES



A WORRY-FREE 
MANAGEMENT 
OPTION
TAKES CARE OF EVERYTHING 
WHEN YOU’RE AWAY



AIRBNB

HOMEAWAY

VRBO.COM

EXPEDIA

TRAVELOCITY

HOTELS.COM

BOOKING.COM

KAYAK

PRICELINE 

=����%�!������ ���������������2�� %�3���D��3� ����� ����
����� ������ �&��%�!���������������%�!���������%������� ����
%�!�������� %���� ����!������� �!������� ����������!�����

A MANAGEMENT OPTION THAT PROVIDES

+MORE

PRESENCE 
ON EVERY 
PLATFORM
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arquitectonica.com

ARCHITECT

https://arquitectonica.com/
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INTERIOR DESIGNER
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LANDSCAPE ARCHITECT
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 / 8�"��#���'�����

 / 25,:?�)��9��"��������5#����

 / 25,:?�3� ��.�� ���� 
LN	.�!��,��� �*����'  ���� 

 / =�������8���� ���

 / 6�����8��������*���"�����

 / O	9 ��= ������ �8�� !�� 

GROUND LEVEL  
AMENITIES



GROUND 
LEVEL

(5::53�5,�92'(��KQŶ	PŶ

)+/2/4-�.+/-.:��KPD



 / (%�/�"�  ����5��%�9�����%

 / 2�!�������9�����)�!�

 / 8�"������ �)�"�����:�����

 / )�	=�������2�!����'��

 / 6��" ��3�� ����8���

 / 9!���	,� �=�ę

 / -���'���

 / /������5! �����)����2�!����#� ��8�"���<��#�

2ND LEVEL  
AMENITIES



2ND 
LEVEL

(5::53�5,�92'(��KKD	NŶ

*856�)+/2/4-�.+/-.:��SD	JŶ

656�;6�)+/2/4-�.+/-.:��KKD	JŶ



 / +��" ������2!���%�2��������8���� �6���

 / 9!���	,� �=�ę�

 / 6��������2�!������������*%����

 / 6����'  ���� �

 / .�������-����

 / 5! �����9��#��

 / M�JJJ����� ��,� �����)�� ��� 
#� ��+$����"��8�"������)� %�<��#�

 / 6��" ��?���9 !���

 / 3���v�=����D��2������8����

 / 6��" ��:�� ��� �8����

 / 9!���	,� �=�ę

 / 9!���9 ���8������ 
)����6�!����6�������9��#��

 / 0!����(�

 / /������2�"����8����G�2�!���

9TH LEVEL  
AMENITIES



9TH 
LEVEL

(5::53�5,�92'(��KMD	NŶ

*856�)+/2/4-�.+/-.:��KKD	JŶ

656�;6�)+/2/4-�.+/-.:��KMD	JŶ

4/).+�)+/2/4-�.+/-.:��RD	JŶ



 / MPJ�*������(�� � �����8�"������)� %�<��#�

 / /�ę�� %������������"������������%����

 / =����!��������%�#� ��2�!����9�  ����'���

 / 9!���	,� �=�ę

 / /������5#�����2�!�������(��'��

ROOFTOP  
AMENITIES



UNIT & 
KITCHEN

MOOD:



KITCHEN PALETTE

BRASS CABINET
DOOR FRAME

PAINTED CEILING

RIBBED GLASS 
CABINET

BLACK METAL 
HARDWARE

BLACK VENEER 
CABINET

STONE 
COUNTERTOP/
BACKSPLASH

WOOD FLOORING
ARTIST’S CONCEPTUAL RENDERING



ARTIST’S CONCEPTUAL RENDERING



BATHROOM
MOOD:



BATHROOM PALETTE

BLACK METAL 
TRIMS

PAINTED CEILING

RIBBED GLASS 
SHOWER DOOR

ROMAN CLAY

BRASS SCONCE STONE VANITY

STONE TILE WOOD VENEER 
CABINET/SHELFARTIST’S CONCEPTUAL RENDERING



ARTIST’S CONCEPTUAL RENDERING



UNIT 08
2 BED/1 BATH

778 SF

UNIT 07
STUDIO/1 BATH

446 SF

UNIT 06
1 BED/1 BATH

551 SF

UNIT 05
2 BED + DEN/2 BATH

958 SF

UNIT 04
1 BED/1 BATH

664 SF

UNIT 03
1 BED/1 BATH

664 SF

UNIT 02
2 BED/2 BATH

985 SF

UNIT 01
1 BED + DEN/1 BATH

798 SF

UNIT 12
2 BED/2 BATH

945 SF

UNIT 11
1 BED/1 BATH

622 SF

E

UNIT 10
1 BED + DEN/1 BATH

655 SF

UNIT 09
STUDIO/1 BATH

457 SF

TYPICAL  
FLOOR  
PLATE

2+<+2�KJ	MM



,�!����� �%� .�"�%� .������&�� 4�#���D�� �����%� ��������
����� �������������� ���OJ�%�����������������$���������
��� ��"������� �� �������� ���� ���� ��� ���� �!� �����
.������� ���  ��� 4�#���� �������  �� ���#��	 ��������
��"������� � ����!��� ����" �"�� �!$!�%� �!�������� ���
���������� ��� ���%� ��� ��� ��������������� ����� ���	
����� �������� %���������!  ���	��������� �����6����� %�
�������� ������ � � ����� ��� �  �� ����"� � ���� �� !���
�� ��������� ���  � !�������������� ������!�������!������
4�#���D������� ���� ���!�� %��$ ����� ��� ��������������
���� �!� ����  ���� ���!����� �!�������   �� ����  �� �� ����
�$��� ����� ę�������� ���  ����%� ������ ����� 4�#���D��
����� ������� ������!����4 ��"��'!� ����4 ��"��3�����-���
8����������, ��2!�������(�����-���.� ����(�������.�!����
)�� ������5���,������������� ������

newgardgroup.com

DEVELOPER



loftybrickell.comOWN. LIVE. SHARE.
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������ ����� ������!���� � ���������:�������������!�������������"��������%�2�� %�(��������9�����22)���,������2��� ���2����� %�)����%�Eŵ*�"������ŶF��#������������� ������� � ��!��� ��� ��������������������������4�#�����!��!� � ������������������ ����������� �#� ��4�#������'�%��������  ���� ����������!��������� 
��������  �������������������������%�*�"������������ ��%�4�#�������%�!������ ������������%� ��*�"�������E����� � ��4�#�����������%����� ���ę�� ��F�#� �������� � ���%��������  ������� ���� �� ������� ������������"������� ���� ���)��������!�����#� �������� � �� �����������!�� ����� ���)��������!���


