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FLOORS 40-53

BEDROOM 3
5-3" X 17':2"

4 BEDROOMS
4 BATHROOMS
1 POWDER ROOM T

5.0" X 6'-1"

INTERIOR AREA:
3,815 SQ FT / 354.43 SQ M
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EXTERIOR AREA:
619 SQFT/57.51 SQ M

BEDROOM 4
12’-10” X 18'-7”

TOTAL AREA:
4,434 SQ FT /411.93 SQ M

LC

GREAT ROOM

( ) 28'-6" X 41'-2"
@

WIC
10’-2" X 16°-4”

KITCHEN
247-6" X 910
O = -l
(NIRRT =TT -
- ( we i
[ ] = GALLERY OWNER'S SUITE E
( E.H 24-6" X 5’ 16'-6" X 16'-4”

s ! OWNER'S

[Tl
@ ( | ow 9-3"X 7 A
L O | = ——n

TERRAGCE [ ]
92" X 83'-7

O
NORTH » BISCAYNE BAY *Floor plan not to scale.
@ The EDITION Residences Miami Edgewater are not owned, developed or sold by Marriott International, Inc. or its affiliates (“Marriott”). Two Roads Development LLC uses the EDITION marks under a license from Marriott, which has not confirmed the accuracy of any of the statements or representations made herein. ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING " TWO ROADS
o THE REPRESENTATIONS OF THE DE”ELOPPP FOR CORRECTREPRESENTATIONS, MAKE REFERENCE TO THIS BROCHURE A\JD \O THE DOCUMENTS REQU\PED BY SECTION 718.503, FLORIDA STATUTES, TO BEFUPN\SHED BY A DEVELOPER TO A BUYER OR LESSEE. Al artist’s or architectural ren demﬂs sketches, graphic materials and photos depicted or otherw '\Sedesc ibed herein ‘

t to change. The fi nal shape, design, andsquare footage of Buyer’s Unit are subject to constructed measurements. All dimensions are approximate and subject to construction variances and diff eringmeasu s. Plans and dimensions for similar units may contain min
are not drawn to sca e, may not be included in eve vith that fl oor plan and are st n for illustrative purposesonly. Seller reserves the right to make \.mrmﬂs and modifi cations to plans, materials, spe and delivery of home without notice or obligation T”eda\

y per level. h your salesrepresentative for exact dimensions. These mate er d to be an o 3 nit in the condominium. Such an off ering shallonly be made pursuant to the prospectus (off ering circular) for the condominium a
er or sale of a awful. Branding & Creative by kévo

e proposed and cc‘cmtua\ only, and are based upon preliminary development plans, which are su
from fl ccrtﬂ fl oor. All floor plans and fl oor plan elements such z roomsizes, casework, other fi xtures and fu
depicted show the approximate areas for the minimum and maximum balcony sizes withi \oo plan line and w
statements should be relied upon unless made in the prospectus or in th e?oph able purchase agreement. In no event shal any solicitation, o

| v

vary per lev



